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Dreamlock Solutions offers top-notch sweeping investigation Into cutting
edge publicizing and ebusiness which gives all the information you are obligated
to need, and all from a central, easily accessible source.
Dreamlock Research offer services which help the client to make path breaking 
business and marketing strategies and streamline to position the product, 
brand and create relevant platforms to explore and businesses.
Over the period 5 years, Dreamlock Research has been constantly perfecting in Over the period 5 years, Dreamlock Research has been constantly perfecting in 
qualitative and quantitative data collection. We’ve optimized our platform to 
provide solutions for the unique challenges of your industry and your 
profession. Deploying our proprietary panels we cater more than 46 Countries 
around the world.
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• Bounce back email and duplicates are checked every day.
• Duplicates are also checked during and after the registration process.
• Panelist with inconsistent responses are removed
• Regular checks with the registration data
• Unresponsive Panelist are purged on weekly basis.
• Panelist regularly encouraged to update their profiles.
In the course of the most recent 5 years, 99.5% of our customersIn the course of the most recent 5 years, 99.5% of our customers
have been happy with the nature of our test. We convey 60,000
finished studies each month and we are completely
straightforward with our customers as we structure the most
fitting example mix in an purposeful and controlled way. This
serves to guarantee customers get the objective gatherings they
expected to get just as high caliber information for each
investigation.investigation.

             Panel Quality Policies

Dreamlock Research follows the most
stringent quality policies in the industry.



• Emails
• Referrals
• Banner Advertising
• Pay per clicks
advertising
• Face to face
• Research the• Research the
audience
The Panelist are effectively and actively enlisted through
various stations, for example, telephone campaigns, online
and print advertisements, recommendations, PR, etc.
When they have enrolled for the board they are getting fitting
overviews by means of email or portable application
straightforwardly on their cell phone.straightforwardly on their cell phone.
The panelist profiles are updated regularly. On the one hand,
participants are asked to update existing data. On the other
hand, new attributes are always added to the profile section
to ensure the widest and deepest sample selection.
Participants who have not responded to surveys in several
months or who have not updated their data are deleted from
our database. That we can accurately estimate the extent toour database. That we can accurately estimate the extent to
which we can assist our clients with very specific requests.

       Panel Recruitment Process



Global Community
H A V E  3 . 1 M  A C T I V E  M E M B E R S

D R E AM LO C K ’ S



Male
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UNITED STATES

Gender

Age Group Employment Status

2023

Panel Size
275485



Male
56.1%

Female
42.9%

Others
1%
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Qubec
30.3%

Ontario
22.5%

Atlantic
19.1%

British Colombia
16.9%

Prairie Provinces
11.2%

CANADA

Gender

Age Group Employment Status

2023

Panel Size
124650



Male
70%

Female
30%
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40%

Northern Mexico:
30%

Southern Mexico
30%MEXICO

Gender

Age Group Employment Status

2023

Panel Size
53680



Male
57.9%

Female
42.1%
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30.5%

South
20.7%

North
18.3%

South East
18.3%

Northeast
12.2%

BRAZIL

Gender

Age Group Employment Status

2023

Panel Size
40568



Male
60%

Female
40%
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The Andes
40%

The North
25%

The Pampas
20%

Patagonia
15%

ARGENTINA

Gender

Age Group Employment Status

2023

Panel Size
65370



Male
75%

Female
25%
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Costa
50%

Sierra
30%

Amazonia
20%

PERU

Gender

Age Group Employment Status

2023

Panel Size
55380



Male
60%

Female
40%
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30%

Far North
20%

Central Zone
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Near North
15%

Southernmost Zone
15%

CHILE

Gender

Age Group Employment Status

2023

Panel Size
25330



Male
62.2%

Female
37.8%
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Gender

Age Group Employment Status

2023

Panel Size
20222

Valle Central
47.4%

Pacific Lowlands
26.3%

Northern Plains
26.3%



Male
53%

Female
47%
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Caribbean
23%

Andean
20%

Insular
20%

Orinoquia
15%

Pacific
12%

Amazon
10%

COLOMBIA

Gender

Age Group Employment Status

2023

Panel Size
70648



Male
60%

Female
40%
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30%

Western Highlands
20%

Southern Region
18%
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12%

Bay Islands
10%

HONDURAS

Gender

Age Group Employment Status

2023

Panel Size
23045



Male
62%

Female
35%

Others
3%
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Highlands
16.7%

Central Valley
16.7%

Southern Region
15%

Lowlands
12.5%

Pacific Coast
8.3%

Northern Lowlands
8.3%

GUATEMALA

Gender

Age Group Employment Status

2023

Panel Size
19223



Male
56%

Female
41%

Others
3%
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North and Scotland
39.3%

Midlands and Wales
30.3%

South
19.1%

Northem Ireland
11.2%

UNITED KINGDOM

Gender

Age Group Employment Status

2023

Panel Size
72458



Male
50.6%

Female
49.4%
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21.9%
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20.5%

WEST
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GERMANY

Gender

Age Group Employment Status

2023

Panel  Size
75246



Male
52.9%

Female
46%

Others
1.1%
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EST
20.7%

BP EST
19.5%

ILE DE FRANCE
14.6%

BP OUEST
13.4%

CENTRE EST
12.2%

OUEST
6.1%

MEDITERRANEE
4.9%

SUB EST
4.9%

NORD
3.7%

FRANCE

Gender

Age Group Employment Status

2023

Panel Size

48998



Male
57.3%

Female
42.7%

0-17 18-24 25-34 34-49 50-65 65+

30% 

20% 

10% 

0% 

Busin
es

s O
wner

Employe
d Fu

ll t
im

e

Employe
d Part

 Ti
me

Se
lf E

mploye
d

Stu
den

ts

30 

20 

10 

0 

North East
35.7%

Centre
32.1%

South
20.2%

North West
11.9%

ITALY

Gender

Age Group Employment Status

2023

Panel Size
165245



Male
67%

Female
33%
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Swiss Plateau
20%

Jura Mountains:
20%

Ticino
20% Alps

15%

Engadin Valley
13%

SWITZERLAND

Gender

Age Group Employment Status

2023

Panel Size
140547



Female
50%

Male
50%
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Utrecht
22%

Limburg
18%

North Brabant
17%

North Holland
15%

Overijssel
15% Gelderland

13%

NETHERLANDS

Gender

Age Group Employment Status

2023

Panel Size
180235



Male
62%

Female
38%
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16%

Lower Silesian
15%

Masovian
15%

Lesser
12%

Subcarpathian
12%

Lublin
9%

Poland
8%

Silesian
8%

Podlaskie
5%POLAND

Gender

Age Group Employment Status

2023

Panel Size
175236



Male
67%

Female
33%
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The Andalusian Plain
21%

The Ibérico region
20%

The Penibético region
18%

The Ebro Basin
10%

The Cantabrian Mountains
8%

SPAIN

Gender

Age Group Employment Status

2023

Panel Size
135478



Male
65%

Female
35%
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Thessaly
15%

Macedonia
15%

Aegean Islands
15%

Crete
12%

Ionian Islands
11%

Epirus
10%

Thrace
10%

Peloponnese
5%

GREECE

Gender

Age Group Employment Status

2023

Panel Size
70054



Male
54%

Female
46%
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Southern Finland
30%

Northern Finland
20%

Lapland
17%

Eastern Finland
13%

Åland Islands
12%

FINLAND

Gender

Age Group Employment Status

2023
Panel Size

81245



Male
61%

Female
39%
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Svealand
55%

Götaland
25%

Norrland
20%

SWEDEN

Gender

Age Group Employment Status

2023
Panel Size

95485



Male
55%

Female
45%

0-17 18-24 25-34 34-49 50-65 65+
0

5

10

15

20

25

30

Busin
es

s O
wner

Employe
d Fu

ll t
im

e

Employe
d Part

 Ti
me

Se
lf E

mploye
d

Stu
den

ts
0

5

10

15

20

25

30

35

Leinster
35%

Munster
25%

Connacht
20%

Ulster
20%

IRELAND

Gender

Age Group Employment Status

2023

Panel Size
80245



Male
72%

Female
28%
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Luxembourg District
50%

Grevenmacher District
30%

Diekirch District
20%

LUXEMBOURG

Gender

Age Group Employment Status

2023

Panel Size
60245



Male
66%

Female
34%
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Brussels-Capital Region
60%

Flanders
20%

Wallonia
20%

BELGIUM

Gender

Age Group Employment Status

2023

Panel Size
110245



Male
53.5%

Female
46.5%
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Wanganui
15.6%

West Coast
10.6%

Northland
10.1%

Manawatu
10.1%

Marlborough
10.1%

Clutha / Central Otago
5%

Wairarapa
4.1%

Bay of Plenty
3.7%

Hawke's Bay
3.7%

Taranaki
3.7%

Waikato
3.2%

Aorangi
3.2%

Tongariro
2.8%

Nelson Bays
2.3%

Canterbury
0.9%

NEW ZEALAND

Gender

Age Group Employment Status

2023

Panel Size
58456



Male
64.7%

Female
35.3%
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Blue Mountains
13.1%

Central West
8.3%

Central Coast
4.9%

Riverina
4.9%

Greater Western Syd
4.4%

Mid North Coast
4.4%

South West Slopes
3.4%

Snowy Mountains
2.9%

AUSTRALIA

Gender

Age Group Employment Status

2023

Panel Size
64443



Male
57.6%

Female
42.2%

Others
0.2%

0-17 18-24 25-34 34-49 50-65 65+

25% 

20% 

15% 

10% 

5% 

0% 

Busin
es

s O
wner

Employe
d Fu

ll t
im

e

Employe
d Part

 Ti
me

Se
lf E

mploye
d

Stu
den

ts

30 

20 

10 

0 

North
44.9%

South Central
21.8%

East
20.5%

North East
12.8%

CHINA

Gender

Age Group Employment Status

2023

Panel Size
15078



Male
50.6%

Female
49.4%
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WEST
27.1%

East
24%

NORTH
20.8%

SOUTH
17.7%

Northeast
10.4%

INDIA

Gender

Age Group Employment Status

2023

Panel Size
257909



Male
53.5%

Female
46.5%
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Tohoku
18.4%

Shikoku
17.2%

Kinki
13.8%

Okinawa
11.5%Kyusu

11.5%

Kanto
11.5%

Hokkaido
5.7%

Chubu
5.7%Chugoku

4.6%

JAPAN

Gender

Age Group Employment Status

2023

Panel Size
47798



Male
88%

Female
12%
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Gangwon
4.5% Seoul

22.7%

Busan
15.2%

Incheon
9.1%

Daegu
6.1%

Daejeon
4.5%

Gyeonggi
30.3%KOREA 

Gender

Age Group Employment Status

2023

Panel Size

68908



Male
57.9%

Female
42.1%
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Al 'Asimah
31.6%

Al Janubiyah
31.6%

South East
15.8%

Al Muharraq
10.5%

Ash Shamaliyah
10.5%

BAHRAIN

Gender

Age Group Employment Status

2023

Panel Size
5609



Male
60%

Female
40%
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Al Anbar
14%

Al Basrah
11.7%

Baghdad
11.7%

Al Qadisiyah
8.8%

Al Muthanna
5.8%

Arbil
5.8%

Babil
5.8%

Kirkuk
5.8%

Dahuk
4.7%

Salah ad Din
4.7%

Diyala
3.5%

IRAQ

Gender

Age Group Employment Status

2023

Panel Size
13288



Male
80%

Female
20%
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Abu Zaby
24%

Ra's al Khaymah
19.2%

Ash Shariqah
14.4%

Umm al Qaywayn
13.5%

Ajman
9.6%

Al Fujayrah
9.6%

Dubayy
9.6%

UNITED ARAB
EMIRATES

Gender

Age Group Employment Status

2023

Panel Size
34399



Male
69.7%

Female
30.3%
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19.2%

Al Batinah South
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10.1%Al Wusta
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Northeastern Governorate
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4%OMAN

Gender

Age Group Employment Status

2023

Panel Size
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Ar Rayyan
22.7%

Ad Dawhah
20.6%

Al Khawr wa adh Dhakhirah
14.4%

Az Za'ayin
14.4%

Al Wakrah
11.3%

Ash Shamal
10.3%
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Panel Size
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Male
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22.5%

0-17 18-24 25-34 34-49 50-65 65+

25% 

20% 

15% 

10% 

5% 

0% 

Busin
es

s O
wner

Employe
d Fu

ll t
im

e

Employe
d Part

 Ti
me

Se
lf E

mploye
d

Stu
den

ts

40% 

30% 

20% 

10% 

0% 

Al Jawf
16.5%

Jazan
11.3%

'Asir
10.5%

Al Bahah
10.5%

Ar Riyad
10.5%

Al Hudud ash Shamaliyah
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SAUDI
ARABIA

Gender

Age Group Employment Status

2023

Panel Size
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Male
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Mediterranean Region
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Gender

Age Group Employment Status

2023

Panel Size
70225



Male
60%

Female
40%
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THAILAND

Gender

Age Group Employment Status

2023

Panel Size
11457



Male
80%

Female
20%
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MALAYSIA

Gender

Age Group Employment Status

2023

Panel Size
70225



Male
54%

Female
46%
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SINGAPORE

Gender

Age Group Employment Status

2023

Panel Size
70225



Male
70%

Female
30%
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Southern Vietnam
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Central Vietnam
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VIETNAM

Gender

Age Group Employment Status

2023

Panel Size
13457



Male
73%

Female
27%
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PHILIPPINES

Gender

Age Group Employment Status

2023

Panel Size
17546



Male
55%

Female
45%
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New Guinea
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Java
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Borneo
15%

Sulawesi
15%

INDONESIA

Gender

Age Group Employment Status

2023

Panel Size
40354



Selected B2B and B2C Panel
                 Attribute

Legal Services
• Legal Occupation
• Legal Role

Real Estate
• Type of Business
• Primary Real Estate Role

Basic AttributesBasic Attributes
• Business Type
• Industry Segment
• Annual Revenue
• Number of Employees at All Locations
• Number of Employees at Local Location

Business Owner

• Type of Business Owned/Operated
• Type of Personal Services

Healthcare
• Healthcare/Medical Professionals
•Nursing
• Physician Primary Specialty• Physician Primary Specialty

Business Professional
•Occupation
Functional Role
•Purchase Decision Makers
•Primary Role
•Human Resources Role



Education Transport & Logistics

Government/Military

ITDM/IT Roles 

Expanded Business Variables by Industry

Banking/Financial
Services/Insurance 

Educator Role
• Educator - Education Level Type
• Educator - Educational Institute

• Type of Business
• Professional Driver Work Type 

• Law Enforcement/Emergency Service Types
• Military Branch of Part-Time Service
• Military Branch Served
• National Guard Service Branch
• Military Service Status
• Government Level of Employment

• Type of IT Professional
• Developer Roles
• Primary IT Functions/Responsibility
• Roles in Various IT Areas Including:
• PCs. Tablets, or Client Devices
• Mobile Technology/Applications
• Servers• Servers
• Data Center
• Cloud Computing
• Network/Data Technology
• Voice Technology
• Business Applications & Process
• Software
• Business intelligence. Big Data.• Business intelligence. Big Data.
• Analytics
• Virtualization Software
• Unified Communications 

• Type of Business
• Primary Role

• Business Services
• Computer Hardware
• Computer Software
• Consulting
• Consumer Products
• Consumer Services
• Entertainment/Sports• Entertainment/Sports
• Energy & Utilities/Oil & Gas
• Food/Beverages/Restaurant
• Media/Publishing
• Non-Proöt
• Retail
• Telecommunications
• Equipment• Equipment
• Travel/Hospitality/Leisure



Consumer

Basic Demographics
Ailments and Health Conditions

General Household

Utilities

Department Stores

Consumer Banking

• Gender
• Age  
• Marital Status
• Language
• Number in Household
• Children
• Education• Education
• Household Income
• Employment Status
• Own or Rent
• Region
• Sexual Orientation
• Religious Affiliation
• Ethnicity or Race• Ethnicity or Race
 

• Type of Business
• Allergy/Asthma/Respiratory
• Arthritis/Joint Ailments
• Autoimmune/Blood
• Cancer
• Cardiovascular/Heart
• Diabetes/Thyroid/Obesity• Diabetes/Thyroid/Obesity
• Gastric/Digestive/Urinary
• Male/Female Health
• Mental Health
• Neurologic/Nervous
• Pain
• Ski n/Dermatologic
• Sleep Disorders• Sleep Disorders
• Vision/Hearing Impairments Professional Driver Work Type  

• Pets or Animals
• Recreational Vehicles

• Service Provider
• Role in Decision

• Shopping Frequency
• Items Purchased

• Type of Interest
• Financial Advice (11 services)
• Online Trading Accounts
• Financial Advisor
• Investment Account Types (13 types)
• Investment Account Firm
• Primary Brokerage Firm• Primary Brokerage Firm
• Type of Checking Account
• Primary Mutual Fund Firm (61 firms)
• Retirement Firm (26 firms)
• Total Investable Assets
• Type of Investment
• Financial Products
• Credit Cards• Credit Cards
• Financial Institutions (134 banks) use
• Primary Role



Home Features/Improvements

• Home Improvement/Upkeep/
• Repair.
• Role in Decision Making.
• Lawn Equipment Used.

Tobacco Products

• Products Used
• Cigarettes by Brand (37 brands)
• Smoking Habits & History
• Smoking Cessation or Alternatives
• Used

Dining Out

• Frequency
• Amount Spent per person
• Type of Restaurant
• Considerations 

Travel for Leisure

• Travel Websites Used
• Car Rentals
• Airlines
• Hotels

Groceries

• Primary Shopper
• Stores Shopped (56 stores) Amount Spent Per Week
• Amount Spent Per Person

Interests/Hobbies

• General
• Health/Fitness/Wellness
• Hobbies/Leisure
• Outdoor Activities
• Sports Activitie



Entertainment
• Television
• Books
• Movies
• Music
• Magazine Readership
• (40 genres. 270 titles)• (40 genres. 270 titles)
• Radio Stations (39 markets)

Beer, Wine, Liquor

• Beverage Consumption
• Beer Consumption
• Domestic/Import/Craft Beer Brands (76 brands)
• Wine Purchases
• Liquor Type & Brands

Insurance 

• Beverage Consumption
• Beer Consumption
• Domestic/Import/Craft Beer Brands (76 brands)
• Wine Purchases
• Liquor Type & Brands

Mobile Phone 
• Mobile Phone Use
• Type of Mobile Phone
• Mobile Only Phone User
• Operating Systems
• Network Providers (16 providers)
• Average Monthly Billing• Average Monthly Billing
• Contract Type
• Plan Type
• Role in Decision
• Phone Brand (22 brands) 

Electronics/Gadgets

• General Electronic Devices Owned (32 type)
• Desktop & Notebook Computer (19 brands)
• Printer (14 brands)
• Tablet or e-Reader (49 brands)
• Online Activities
• Internet (30 Providers)• Internet (30 Providers)
• Video Game Accessories
• Video Game System (13 brands)
• Health/Fitness/Wellness
• Hobbies/Leisure
• Outdoor Activities
• Sports Activities

Automotive

• Vehicles in Household
• Type of Automobile
• Primary Make. Model. Year
• Secondary Make. Model. Year
• DIY Maintenance
• Intent to Buy• Intent to Buy



     Dreamlock Research
Power Marketing Research



Marketing Research Power

• Based in the largest online research panel infra, Dreamlock research develops 
various qualitative and quantitative research methods.
• Capable to conduct any type of marketing research.
Qualitative • FGI/FGD/Delphi/Shadowing/Home visiting/Shop along? 
Webboard(DDI)/Ethnography/Workshop Quantitative • Interview/Telephone/
Online/Intercept/Gang/CLT/HUT/Mystery shoppingOnline/Intercept/Gang/CLT/HUT/Mystery shopping
Social opinion • Public policy/Election/Social issue/Academic or index research
Online research •Web survey/Mobile research
•On-line quantitative/On-line focus-group

Secondary Research
• Our team is highly specialized to conduct secondary research
across various areas which primarily include: Healthcare,
Industrial. Consumer lifestyle and behavior, rare earthIndustrial. Consumer lifestyle and behavior, rare earth
compositions, information technology, and consumer
electronics.
• Our secondary research involves summary, collation and
synthesis of the existing research.
• It includes and overall systematic review through usage of
meta analytic statistical techniques
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